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Interactive Email Forms can significantly increase engagement and response rates by
allowing recipients to complete forms directly within the email. For a post-purchase
feedback campaign, including an interactive form where customers can provide their
feedback without leaving the email can make the process more convenient and likely to
yield higher response rates.

References: Salesforce Marketing Cloud Documentation on Interactive Email Forms
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The Email Studio > Overview section in Salesforce Marketing Cloud provides
keyperformance metrics and insights for recent email sends. This includes the delivery
rate, open rate, click-through rate, and other vital statistics. For quickly finding the delivery
rate of the most recent email, this is the appropriate location.

References:Salesforce Marketing Cloud Documentation on Email Studio Overview
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In Salesforce Marketing Cloud, once an email is approved using Content Builder
Approvals, any subsequent changes require the approval to be withdrawn first. This
ensures that any modifications are tracked and re-approved if necessary. By withdrawing
the email approval, you can make the necessary changes and then resubmit the email for
approval. Reference: Salesforce Marketing Cloud Documentation on Content Builder
Approvals.
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Reference:Salesforce Documentation - Approval Workflows
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To honor the opt-in communication method for subscribers in NTO's welcome series, it is
recommended to create one Entry Source for each messaging channelin Journey Builder.
This approach ensures that subscribers receive communications via their preferred
channel, whether it be email or SMS. By configuring separate entry sources, the welcome
series can deliver messages that align with the opt-in preferences of each subscriber,
enhancing the personalization and effectiveness of the communication.
Reference:Salesforce Marketing Cloud Documentation - Journey BuilderEntry Sources
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The Not Sent Tracking Extract in Salesforce Marketing Cloud provides detailed information
about subscribers who were part of the send audience but did not receive the email. This
extract can be configured in Automation Studio to automatically generate and analyze the
list of subscribers who did not get the expected emails. Reference: Salesforce Marketing
Cloud Documentation on Tracking Extracts.
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When the file delivery cadence changes to multiple times a day, it is efficient to replace the
existing schedule- based automation with a File Drop automation. This setup triggers the
automation whenever a file matching a specific filename pattern is dropped into the SFTP,
thereby minimizing network usage and ensuring timely processing of the files as they are
received.

Reference:Salesforce Marketing Cloud Documentation on File Drop Automations
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To ensure that a data extension includes only records from the previous day and is
updated with newly added records, the marketer should schedule an automation to
refreshthe filter activity daily. This approach ensures that the data extension is consistently
updated with the latest relevant records, maintaining its accuracy and relevance for
campaigns.

References:

Salesforce Marketing Cloud Documentation on Filter Activity
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To personalize the From Name in emails with the targeted customer's specific
representative, Northern Trail Outfitters shoulduse a Sender Profile in conjunction with
AMPscript Lookup. A Sender Profile allows the configuration of dynamic sender
information, and AMPscript Lookup can be used to retrieve the representative's information
from a data extension. This combination enables the dynamic personalization of the From
Name in emails.

References:
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Salesforce Marketing Cloud Documentation on Sender Profiles
Salesforce Marketing Cloud Documentation on AMPscript Lookup
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To import an encrypted file and decrypt it into a data extension, you should use the
'Manage File' activity within the File Transfer functionality of Automation Studio. This
activity allows you to handle file decryption during the import process, ensuring that the
data is securely imported and decrypted for use in your data extension.

References: Salesforce Marketing Cloud Documentation on File Transfer
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To target subscriberswho are not receiving too many emails but are engaging constantly
with the emails sent to them, Northern Trail Outfitters should use Einstein Engagement
Frequency. This feature uses Al to analyze and predict the optimal number of emails each
subscriber should receive to maximize engagement without causing fatigue. It helps
marketers balance their sending frequency to maintain high engagement levels.
Reference: Salesforce Marketing Cloud Documentation on Einstein Engagement
Frequency
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Reference: Salesforce Marketing Cloud Documentation on Journey Builder and CRM
Integration
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The _Open data view in Salesforce Marketing Cloud contains detailed information about all
email opens, including subscriber data and timestamps. This data view can be queried to
identify subscribers who have opened emails within a specific timeframe, such as the past
year, to target them with a "thank you" offer.

Reference:Salesforce Marketing Cloud Documentation on Data Views
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For monitoring customer status and making decisions within a journey in Salesforce
Marketing Cloud, the entrysource's data extension must have a primary key and a
subscriber key. These keys ensure that the data is properly linked to the contact, allowing
the journey to reference and update status data accurately as the contact flows through the
journey.

Reference:Salesforce Marketing Cloud Documentation on Data Extensions and Keys
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To send emails to all 20 members of the creative team for proofing as part of an email
campaign, the marketer should use the "Based on Subscriber Preview List or Data
Extension" option in Preview & Test Content Personalization. This allows the marketer to
create a specific list or data extension containing the email addresses of the creative team
members, ensuring that each team member receives the test email for review.
Reference: Salesforce Marketing Cloud Documentation on Preview & Test Content
Personalization
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The Engagement Split activity in Journey Builder allows you to branch contacts based on
their level of engagement with your emails. Northern Trail Outfitters (NTO) can use this
activity to differentiate content for their most engaged customers versus their least
engaged customers, ensuring a personalized experience for each segment. Reference:
Salesforce Marketing Cloud Documentation on Engagement Split.
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To view a dashboard showing the success rate of customers that have been through a
Welcome Series Journey in the last 7 days, Northern Trail Outfitters' leadership should
look at Datorama Reports - Journey Performance. This tool provides comprehensive
insights and performance metrics for journeys, including success rates and engagement
over specified time periods.

References:

* Salesforce Marketing Cloud Documentation on Datorama Reports
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When a template is updated, the changes are not automatically applied to emails that were
created before the update. To reflect the new changes, the'Update Email Now' action
needs to be applied to each email created from the template. This ensures that the content
and style in the emails are consistent with the updated template. Reference:Salesforce
Marketing Cloud Documentation
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List Detective is a feature in Salesforce Marketing Cloud that scans email addresses for
potential issues such as typos, invalid domains, and addresses that are known to cause
bounces or spam complaints. In this case, List Detective would have identified the typo in
"gmaii.com" and prevented those emails from being sent to avoid deliverability issues.
References: Salesforce Marketing Cloud Documentation on List Detective
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To understand the metrics of email sends on a data level, particularly during IP address
warming, the "Email Performance by Domain" report should be used. This report provides
detailed insights into how emails are performing across different domains, which is crucial
for identifying and addressing deliverability issues during the IP warming process.
References:

Salesforce Help: Email Performance by Domain Report

Salesforce Marketing Cloud: Understanding Email Deliverability
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Collecting emails at offline activities, such as in-store events or other physical locations, is
a best practice for increasing subscribers. It ensures that the emails collected are from
individuals who are genuinely interested in the brand and are more likely to engage with
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email communications. This method also helps to maintain the quality and relevance of the
email list.

References: Salesforce Marketing Cloud Documentation on Subscriber Acquisition Best
Practices
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To ensure that new custom fields on the SalesforceContact object are available for
segmentation, the first step is to edit the fields in the synchronized data source. This
involves mapping the new custom fields in the synchronized data extension within
Salesforce Marketing Cloud, making them available forsegmentation and other marketing
activities. Reference:Salesforce Marketing Cloud Documentation
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In Salesforce Marketing Cloud, a Delivery Profile is used to define the IP address and
other delivery attributes for email sends. To update the IP configured for specific sends,
you should update the Delivery Profile associated with those sends. This allows NTO to
route their transactional sends through the new IP address.

Reference:Salesforce Marketing Cloud Documentation on Delivery Profiles
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Using nested tags to create hierarchies allows for a more organized and structured tagging
system. This approach reduces the number of tags per asset by grouping related tags
under broader categories, making it easier to filter and search for specific content. This
method maintains the necessary granularity while improving manageability. Salesforce
Marketing Cloud documentation on Content Builder provides guidance on setting up and
using nested tags effectively.
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To ensure that a daily report of sends across all business units is sent to the director each
day, the marketing developer should schedule the report in Marketing Cloud and configure
it to email the filedirectly to the director. This can be done by setting up a report in Email
Studio, defining the parameters and schedule for the report, and specifying the recipient
email address. This ensures that the director receives the necessary data in a timely
manner without manual intervention.

Reference:

Salesforce Marketing Cloud Documentation: Schedule Reports
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Data Retention Policies in Salesforce Marketing Cloud allow youto automatically manage
the retention and deletion of data within data extensions. This feature can be configured to
delete records after a specified period, such as 30 days, ensuring that non-registered
customer information is automatically removed in compliance with data management
policies.

Reference:Salesforce Marketing Cloud Documentation on Data Retention Policies
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Send Throttle is afeature in Salesforce Marketing Cloud that allows marketers to control
the rate at which emails are sent. This can help manage and distribute the load on the
website by pacing the influx of visitors, preventing potential server overload and ensuring a
smoother user experience.

References:Salesforce Marketing Cloud Documentation on Send Throttling
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Reference: Salesforce Marketing Cloud Documentation on Content Management and
Metadata Tagging
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The DoNotTrack attribute can be configured to ensure that no tracking information, such as
clicks or opens, is recorded for a specific customer. This complies with customer requests
to avoid tracking their interactions.

For comprehensive details, refer to theConsent Management documentation.
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The Auto Suppression List in SFMC is used to automatically suppress subscribers who
meet certain criteria, including those with a status of 'Held'. When a subscriber is marked
as 'Held', it means that the system has detected delivery issues with that email address,
such as a hard bounce. This can cause the subscriber key to appear twice in the
_subscribers data view, once with the status 'Active' and once with 'Held'.

References: Salesforce Marketing Cloud Documentation on Auto Suppression Lists
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Path Optimizer in Journey Builder allows marketers to test different paths within a journey
based on various parameters. This tool helps in assessing theeffectiveness of different
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emails or other journey steps by comparing how different segments of the audience
respond to each path.
Reference:Salesforce Marketing Cloud Documentation on Path Optimizer
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Interactive Email Forms might not be fully supported in all email clients, including Gmail.
To ensure a better user experience, the email developer should configure fallback content
for Gmail. This ensures that if the interactive form cannot be displayed, an alternative static
content is shown instead, maintaining the email's functionality and message.

References:

* Salesforce Marketing Cloud Documentation: Interactive Email Forms
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To ensure fresh data for the sends, setting up a nightly automation that includes a filter
activity is recommended. This automation can refresh the data extension by applying the
necessary filters to pull the most up-to-date information from the primary data extension.
This process ensures that each team has access to the latest subscriber data for their
segmented sends. Reference: Salesforce Marketing Cloud Documentation on Automation
Studio.
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To run a journey multiple times a day based on newly compiled data, the marketer should
set up an automation to populate the Entry Source Data Extension. This ensures that the
latest data is always available to trigger the journey. The automation can be scheduled to
run at the desired frequency, ensuring the journey starts with the updated data. Salesforce
Marketing Cloud documentation on Automation Studio and Journey Builder entry sources
provides detailed instructions on setting up and managing such workflows.
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Reference:Salesforce Documentation - AMPscript
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To easily track the performance of Northern Trail Outfitters' (NTO) interest and profile data
capture journeys, the marketers should define a goal for each journey. Defining a goal in
Journey Builder allows marketers to set specific outcomes they want to measure, such as
form submissions or purchases. This enables them to evaluate the conversion rates and
overall effectiveness of the journeys by comparing the actual results against the set goals.
Reference:

Salesforce Marketing Cloud Documentation: Journey Builder Goals
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APIls provide real-time interaction with the Salesforce Marketing Cloud platform, enabling
immediate updates for important subscriber information such as unsubscribes. By using
APls, Northern Trail Outfitters can ensure that subscriber data is reflected instantaneously,
which is crucial for regulatory compliance. For more information, refer to the Salesforce
Marketing Cloud API documentation.
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A Transactional Send Journey is specifically designed for sending immediate, one-to-one
communications triggered by user actions, such as password reset requests. This type of
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journey ensures timely delivery of emails that are critical and personalized based on user
interactions.
Reference:Salesforce Marketing Cloud Documentation on Transactional Send Journeys
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To differentiate how each type of link performs in an email, Northern Trail Outfitters should
add the

"linkname" tag to the HTML<a>element. The "linkname"tag helps track and differentiate
the performance of various links by assigning unique identifiers to each link, which can
then be analyzed in reporting.

Reference:

Salesforce Marketing Cloud Documentation: Link Tracking
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Block bounces are a critical metric to analyze when assessing sender reputation. High
block bounce rates indicate that emails are being rejected by ISPs due to issues such as
poor list quality, spam complaints, or reputation problems. This metric can provide insight
into the health of your sender reputation and whether the recent import of subscribers may
have negatively impacted it. This approach is verified in Salesforce Marketing Cloud
documentation on monitoring and maintaining sender reputation.
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Reference:Salesforce Documentation - SQL Query Activity
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Implementing a Sender Authentication Package (SAP) with a Private Domain and a
Dedicated IP ensures that Northern Trail Outfittershas full control over their sending
reputation. Sharing IP addresses with other customers can affect sending reputation due to
the actions of others on the same IP. A Dedicated IP helps isolate NTO's sending
reputation, while a Private Domain ensures proper authentication with SPF and DKIM, both
of which are essential for maintaining a good sending reputation.

References:Salesforce Marketing CloudDocumentation on Sender Authentication Package
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Reference:Salesforce Documentation - Einstein ContentSelection
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Reference: Salesforce Marketing Cloud Documentation on Journey Builder Exit Criteria
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In Datorama Reports for Salesforce Marketing Cloud, using Tabs can significantly improve
dashboard usability. Tabs help organize data and reports into manageable sections,
making it easier forusers to navigate through different metrics and insights without
overwhelming them with too much information on a single page.

Reference:Salesforce Marketing CloudDocumentation on Datorama Reports
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To ensure that each emailis fully sent before the next begins, each Send Email activity
should be added to different steps in the automation. This sequential approach ensures
that the next email activity will not start until the previous one has completed. This method
is supportedby Salesforce Marketing Cloud's documentation on building automations in
Automation Studio, where the best practices for structuring sequential email sends are
described.
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To execute complex campaigns with multiple messages in both Email and Mobile,
marketers can use Automation Studio for querying and segmenting data from multiple data
extensions. Journey Builder can then be utilized for orchestrating the messaging and flow
control activities. This combination leverages the strengths of both tools to manage daily
sends and complex campaign workflows. For detailed guidance, see the Automation
Studio and Journey Builder documentation.
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The Verification Activity in Automation Studio is used to set additional guardrails before an
email send occurs. This activity helps ensure that the audience criteria meet certain
conditions and prevents sending to more subscribers than intended. According to
Salesforce Marketing Cloud documentation, the Verification Activity can check for
audience count thresholds and prevent sending if the audience exceeds the specified limit.
Reference:Salesforce Marketing Cloud Verification Activity
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To meet the requirement of sending a daily report of all subscribers emailed in the last 24
hours to the Enhanced FTP Export folder, the following activities should be configured in
Automation Studio:

* SQL Query: To select the unique email addresses of subscribers emailed in the last 24
hours.

* Data Extract: To extract the data into a file format suitable for transfer.

* File Transfer: To move the extracted file to theEnhanced FTP Export folder.

This combination ensures that the data is queried, extracted, and then transferred as
needed. Reference:

Salesforce Marketing CloudDocumentation
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To ensure that the Email Address field values are unique in a data extension, the marketer
should mark the field as the Primary Key. By setting the Email Address field as the Primary
Key, Salesforce Marketing Cloud enforcesuniqueness for this field within the data
extension, preventing duplicate email addresses from being entered.
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References:
Salesforce Marketing Cloud Documentation:Data Extensions
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Reference: Salesforce Marketing Cloud Documentation on List-Unsubscribe Header and
Unsubscribe Management
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To import the Not Sent extract into a data extension and use it as an exclusion audience,
the correct sequenceof steps in Automation Studio involves:

* Tracking Extract to get the Not Sent data,

* File Transfer to move the extracted file to the safehouse or appropriate location,
Reference: Salesforce Marketing Cloud Documentation on Automation Studio Activities
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For segmenting Platinum loyalty members from a larger data extension, the optimal
process is to use Automation Studio to run a query. This query will filter the specific
100,000 Platinum members into a new data extension, ensuring only the qualified
members are included in the journey.

Reference:Salesforce Marketing Cloud Documentation on Automation Studio SQL Queries
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For a quick turnaround and easiest implementation in mobile optimization, "Mobile
Responsive" is the best option. Mobile Responsive design automatically adjusts the email
layout to fit the screen size of mobile devices, ensuring a good user experience without
extensive customization. This approach uses fluid grids, flexible images, and media
queries to create an adaptable design that works well on various device sizes.

Reference: Salesforce Marketing Cloud Documentation on Mobile Optimization and
Responsive Design
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Journey Builder and EngagementSplit in Salesforce Marketing Cloud allow marketers to
create sophisticated, no-code workflows that react to subscriber engagement. Engagement
Split is a feature within Journey Builder that enables path branching based on actions
taken by the subscriber, such as opens, clicks, or other interactions. This approach aligns
with Salesforce Marketing Cloud's emphasis on personalized customer journeys and is
well-supported by their documentation on Journey Builder and Engagement Spilits.
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Send Throttling allows marketers to control the rate at which emails are sent, thereby
preventing performance issues on the website caused by sudden spikes in traffic. By
configuring send throttling, Northern Trail Outfitters can spread out the email send over a
period of time, reducing the load on their website. For detailed information, refer to the
Send Throttling documentation.
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Verification Activity in Salesforce Marketing Cloud ensures that specific criteria are met
before an automation continues. In the context ofNorthern Trail Ouffitters, using a
Verification Activity can check if all necessary data extensions are present and correctly
populated before proceeding with the automation. This step is crucial to prevent the
automation from completing with missing data,which would result in inaccurate reports.
References:

Salesforce Marketing Cloud Documentation:Verification Activity
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To organize Northern Trail Outfitters' email tracking results, creating folders in My Tracking
and selecting the appropriate folder when sending an email is the best practice. This helps
categorize and manage tracking results efficiently, making it easier to find and analyze
specific campaign results.

References:

Salesforce Marketing Cloud Documentation on My Tracking
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Reference: Salesforce Marketing Cloud Documentation on Content Builder Approvals and
Email Send Management
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To ensure that emails are accessible, the email designer should follow best practices such
as using contrasting colors. High contrast betweentext and background colors helps
people with visual impairments or color blindness to read the content more easily. This
practice is a key aspect of meeting accessibility standards and making content accessible
to a broader audience.

Reference: SalesforceMarketing Cloud Documentation on Email Accessibility Best
Practices
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Send Preview is a feature in Salesforce Marketing Cloud that allows marketers to preview
how their emails will render across different email clients and devices. Thistool helps
ensure that email content is displayed correctly and consistently, regardless of the
recipient's email client. By using Send Preview, marketers can identify and fix rendering
issues before sending the email, thus enhancing the email's visual appeal and
effectiveness.

References:

Salesforce Marketing Cloud Documentation:Send Preview
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Reference: Salesforce Marketing Cloud Documentation on Auto-Suppression Lists
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Journey Builder is the appropriate tool for implementing single-audience drip campaigns
and conducting iterative tests with random audience splits. It allows marketers to design
and automate customer journeys, incorporating different messages and testing variations
to optimize performance over time.

Reference:Salesforce Marketing Cloud Documentation on Journey Builder
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To automatically refresh a filtered data extension on a scheduled basis, a marketer should
use a Filter Activity in Automation Studio. This activity allows you to apply a filter to a
source data extension andsave the filtered results to a target data extension. By
scheduling this activity within an automation, you can ensure that the filtered data
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extension is refreshed automatically at the desired frequency, such as daily before sending
an email.

Reference:Salesforce Marketing Cloud Documentation on Automation Studio and Filter
Activities
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Reference: Salesforce Marketing CloudDocumentation on Path Optimizer and Holdback
Groups

Eﬁ:ﬁ: 67

Northern Trail Outfitters (NTO) (&, ¥ —=——h SHBEDY TR I SAN—%HIKRT 5 1=
DIZ, TRTDA—ILEEDHNIRENINSEI O y———FBRELE-VWEEZTLE
ER

Ox—=—%BHRILTHHITNTO (A ZEFTREH?

A. Update Contact #{#FR L F 3,

B.ARDERTEEZTFRALETY,
C.EREANE—FPBANLGLTHSISLZRERELET

IEfR: (EfEZERTLET)

Reference: Salesforce Marketing Cloud Documentation on Journey Builder Exit Criteria
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